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CUSTOMER EXPERIENCE

N E T W O R K

“The best thing for me was that the conference
was practical and pragmatic, and not
theoretical, so I got some great ideas I can get
going on immediately”
Chief People Officer, Flybe,
Employee Experience Forum 2017

WORKSHOP DAY: 25TH SEPTEMBER • CONFERENCE: 26TH - 27TH SEPTEMBER
CLAYTON HOTEL CHISWICK • LONDON UK

INNOVATE YOUR EMPLOYEE EXPERIENCE TO NURTURE THE LEADERS OF THE FUTURE,
IMPROVE PRODUCTIVITY AND TRANSFORM YOUR EMPLOYEES INTO BRAND CHAMPIONS

OUR 2018 SPEAKER FACULTY INCLUDES:

Kim Atherton,
Chief People Officer,
Ovo Energy

Gerard Penning,
Executive Vice President
Human Resources –
Downstream,
Shell

Nebel Crowhurst,
Head of Talent,
River Island

Lindsay Beresford,
Head of Employee
Experience,
Royal Mail

Kerry Freedman,
Head of Culture,
RBS

Stela Barcelos,
Global HR Director,
Unilever

Rebecca Baker,
Director of Talent and
People Proposition,
Travelodge

Pierre Goad,
Managing Director
and Group Head of
Communications,
HSBC

Heather Andrews,
People Director of
Employee Experience,
Virgin Media

SEE INSIDE FOR MORE SPEAKERS!

Join the only event to bring you over 20 industry leading case
studies on employee experience and learn how to:
I Innovate your employee experience to gain 		 I Empower your employees and increase 		
a competitive edge. Network, interact and 		
productivity: Hear how Ovo Energy have
hear from the likes of Shell, RBS, River Island 		
implemented a new strategy that has 			
and many more – understand their journey 		
improved output, increased engagement and 		
to help identify your own
saved millions!
I Driving better Employees Experiences through 		 I Create a diverse and inclusive employee 		
a digitally empowered new HR organisation, 		
experience, which allows individuals to thrive
with insights from Stela Barcelos, Unilever’s 		
and break away from the “traditional 			
Global HR Director
environment”, with insights from the Head
of Employee Experience, Royal Mail

Event Partners:

Welcome

Book now to make the most of our early bird offers!
 +44 (0) 207 036 1300
 enquire@iqpc.co.uk
 employeeexperience.iqpc.co.uk

Dear Colleagues,
Applying an innovative and individualised employee experience is a must, if you want to
remain competitive and ensure a happy, engaged and productive workforce.
Those who practice continuous listening, and action the insights from their employees to
create a culture determined by their people, are truly delivering a competitive employee
experience with tangible results.
Creating a diverse and inclusive employee experience is no easy feat, and nurturing the
leadership of the future, whilst the future is so uncertain, is equally difficult to navigate.
That’s why we’re back for 2018 to deliver the Employee Experience Forum! We will be
addressing the key challenges and topics of conversation, which you will need to grasp in
order to remain competitive in this ever-evolving environment.
Join us and our fantastic 2018 speaker faculty to be inspired, collaborate with others, and
map your journey to creating and delivering an optimum employee experience. This includes
how to:
I Demonstrate the ROI of your employee experience strategy: What do you need to
change? What should you stop doing? And what should you be doing more of!
I Learn from CX strategies to bridge the gap between employee experience and customer
experience and learn from CX leaders as to how they have impacted their organisation
I Strategically digitalise your employee experience to alleviate pain-points
I Action the insights gained from voice of the employee software and people analytics
The programme is packed with concrete hints and tips from our experts that will give
you the inspiration you need to transform your people strategy. There are also plenty of
opportunities to directly address your questions to the speakers in our interactive sessions.
I look forward to meeting you at the forum this September!
Kind regards,
		Phill Hirons
Divisional Director
Employee Experience 2018

“The event was refreshing as it gave speakers
the time to share their insights and experiences
in a meaningful way, thus allowing me to
capture some key learnings”
Head of Employee Experience, Harrods, Employee
Experience Forum 2017

Register now at employeeexperience.iqpc.co.uk

Meet the speakers

Chairperson
Simon Barrow,
Creator of the Employer
Brand concept,
Simon Barrow Associates

Heather Andrews,
People Director of
Employee Experience.
Virgin Media

Kim Atherton,
Chief People Officer,
Ovo Energy

Rebecca Baker,
Director of Talent and
People Proposition,
Travelodge

Stela Barcelos,
Global HR Director,
Unilever

Lindsay Beresford,
Head of Employee
Experience,
Royal Mail

Sharon Butler,
EVP Global Education,
Flywire

Debra Corey,
Author & Group Reward
Director,
Reward Gateway

Nebel Crowhurst,
Head of Talent,
River Island

Louise Dilworth,
Group Head,
Performance &
Engagement,
TP ICAP

Sharon Doherty,
Global Organisation
and People Director,
Vodafone

Glenn Elliott,
Founder,
Reward Gateway

Kerry Freeman,
Head of Culture,
RBS

Pierre Goad,
Managing Director
and Group Head of
Communications,
HSBC

James Grinnell,
Group People Director,
Currie and Brown

Kelly Hartman,
Chief People Officer,
Flywire

Glyn House
Managing Director
Caffe Nero UK

Linda Jodrell,
Chief People Officer,
Citation

Karl Jolly,
Director of People,
Welcome Break

Tim Malbon,
Founder,
Made By Many

Nick Matthews,
General Manager
EMEA,
Culture Amp

Gill Peden,
Head of Employee
Experience,
Sandvik

Gerard Penning,
Executive Vice President
Human Resources –
Downstream,
Shell

Caroline Scott,
Director of People
Operations,
Skyscanner

Claire Sherwin,
Employee Experience
Digital Programme
Manager,
Vodafone

Esther Smith,
Global Head of People,
IQPC

Kerry Smith,
Director of People
and Operational
Development,
British Heart
Foundation

Paul Smith,
Group HR Director,
Outdoor and Cycle
Concepts

Ryan Tahmassebi,
Business Psychologist &
Head of Delivery,
Hive

Jennifer Veevers,
Head of Employee
Experience,
Virgin Media

Chris Wakely,
Executive VP - Global
Enterprise,
Benify

Wellbeing
Workshop
Leader

Workshop Leaders

Kat Searson,
Engagement and
Wellbeing Consultant

Jocelyn Mcconachie,
Senior CX-EX Expert

Fiona Nicholls,
Customer listening
and Capability Lead,
National Grid

Rosie Routledge, Senior
CX-EX Expert

Lynsey Kitching,
Head of Service Quality
National Grid

Register now at employeeexperience.iqpc.co.uk

What’s new for 2018?
CX-EX Workshop
Learn how you can design
your employee experience
strategy as thoughtfully as
your company has traditionally
designed your customer
experience strategy. Our
carefully constructed preconference workshop is hosted
by CX leaders who have
developed and delivered
employee experience initiatives
to deliver measurable
accountability, impact and
empowerment - this is an
exclusive session, not to be
missed!

Welcome to The
Dragon’s Lair
An opportunity to have fun,
collaborate and conceptualise
solutions with your peers - what
would the perfect solution to
your greatest challenge look
like?.....And will our select group
of ‘dragons’ agree!

Missed out on last year?
View the highlights video here!

Register now at employeeexperience.iqpc.co.uk

Join us on an end-to-end employee experience
journey, with key take-homes along the way!

Don’t just talk about
employee value
proposition
Strategise and implement your
Employee Value Proposition

Kickstart your journey
to success
Make sure your mission and values
are believed by all - River Island
and Sandvik discuss the facilitation
and development of employee
experience.

Digitalisation to
enhance the employee
experience

Demonstrate the ROI of Employee
Experience through Customer
Experience
Join National Grid who will show how measurable
accountability, impact and empowerment can be
proven.

Look at top tips for how this can
foster culture, productivity and
empowerment.

Nurture the leadership of
the future
Through a diverse and inclusive employee
experience - Royal Mail share the steps
they have taken.

Keep ahead of the curve through agility and innovation
Currie and Brown, HSBC and more continually listen to the voice of the employee to
evolve and measure the impact of changes.

Register now at employeeexperience.iqpc.co.uk

Pre-Conference Workshop
Tuesday 25th September 2018

10:30 WELCOME, REGISTRATION & REFRESHMENTS
11:00 IS YOUR BUSINESS WELL FOR WORK?
Did you know 1 in 4 of people are experiencing a common mental health problem? Did you
know 1 in 3 companies underperform due to a problem with stress or anxiety? For mental
health-related absences alone, businesses in the UK can expect to pay up to £8.4 billion a
year*.
Aside from doing the decent thing to support your people, it makes a lot of financial sense to
invest in wellbeing at work. Not only that, but to attract and retain top talent, investment in
wellbeing is becoming a prerequisite, rather than a nice to have.
However, with only 20% uptake of wellbeing initiatives at work, it is clear there are some learnings
needed to be build a relevant offering that effectively supports wellbeing within businesses.
*According to the National Statistics Department
In this 2 hour session we will…
1. Explore the meaning and impact of wellbeing and the many different forms it can come in
2. Temperature check the health of our current wellbeing offering at work
3. Strategise ways to make a tangible difference
Who is this for?
Business leaders, HR leaders, Heads of Wellbeing departments, who are looking to elevate
their employee experience through a fit for purpose wellbeing offering.
What are the key takeaways/what will I be able to walk away saying ‘I’ve achieved’
I Have a clear understanding of what Wellbeing is and isn’t and how it can impact your 		
business
I Established how your business fairs on the Wellbeing Index compared to peers
I Have some tangible ideas to take away and apply to your business right away to drive 		
		 the Wellbeing agenda
About your workshop leader
Kat Searson has in house HR experience from Red Bull and innocent drinks, coupled with
consulting experience across industries; ranging from Sony Music, to The NHS, to Stella
McCartney, has served me to learn about what drives and detracts from a great culture
and employee experience.
I’ve worn a couple of hats as a yoga teacher, coach & HRD. They all require different skills
but drive the same agenda for me; help people know themselves better and be their
best selves as a result. I believe we do our best work when we bring our full selves to work.
This is why the Wellbeing agenda is so important to me and why my primary focus now
is supporting businesses to align their business strategies with it, as an Engagement &
Wellbeing Consultant.
13:30 NETWORKING LUNCH

Register now at employeeexperience.iqpc.co.uk

Pre-Conference Workshop
Tuesday 25th September 2018

14:00 WELCOME, REGISTRATION & REFRESHMENTS
14:30 DESIGN YOUR EMPLOYEE EXPERIENCE AS THOUGHTFULLY AS YOU DESIGN YOUR CUSTOMER
EXPERIENCE
The link between employee experience and customer experience is undeniable. Common
retention levels and pain points show that ‘what we do to our customers we also do to
ourselves’. Organisations are only just beginning to mirror their CX strategy in their Employee
Experience. Learn from CX and employee experience professionals who have developed and
delivered board-led programmes, then consolidate these programmes to deliver measurable
accountability, impact and empowerment. Topics include:
I
		
I
		

The role of CX tools in strategic change, and how they can be applied to employee 		
experience so that the two programmes become one
The impact of colleague listening to engage and bring to life the issues regarding 			
customer/colleague experience

To bring this to life, a HR/Business services programme leader will share their work and
reflections, including on journey mapping.
Attendees will take away proven approaches, a practical framework and simple tools to
implement, which will address key pain points.
About your workshop leaders
			

Rosie Routledge is a global leader and innovator in customer and employee experience. Her
specialties include influencing at board level to deliver organisation-wide CX transformation,
designing and implementing strategic employee experience programmes across global
corporate functions, and delivering CX improvements and efficiencies.
Fiona Nicholls leads customer and colleague listening at Grid, the key engagement tool
used prior to action (including Journeys). In addition, she manages the design, build and
implementation of the global customer training programme across National Grid as part of the
global customer transformation programme.
Jocelyn Mcconnachie has led strategic customer, colleague and stakeholder transformation in
organisations including National Grid and E.ON and in board-level roles at CalMac Ferries, MP
Group and Royal Armouries. Her passion for customer-centred multi-channel change and her
board expertise, particularly in challenging environs with complex stakeholder relations, has
given Jocelyn valuable experience in successful and sustainable transformation from frontline to
boardroom.

		
		

Lynsey Kitching has over 18 years’ experience working in property and business services 		
roles in the Utilities industry. Roles included delivering large outsourcing strategies and 			
developing frameworks for working with multiple and complex stakeholder relationships. Most 		
recently Lynsey is Head of Service Quality for Business Services at National Grid, delivering
a customer and engagement transformation plan to drive improved service experience for 		
6000 employees. Lynsey is a chartered surveyor and has recently obtained a distinction PG 		
Diploma in Organisational Leadership from Oxford University Said Business School.

17:00 WORKSHOP CLOSE – WE LOOK FORWARD TO SEEING YOU TOMORROW!

Register now at employeeexperience.iqpc.co.uk

Conference Day One
Wednesday 26th September 2018
08:00 WELCOME, REGISTRATION & REFRESHMENTS
08:45 IQPC WELCOME
08:50 CHAIRPERSON OPENING REMARKS AND ICEBREAKER
Simon Barrow, Creator of the Employer Brand concept, Simon Barrow Associates
09:00 CASE STUDY: RESERVED FOR VODAFONE
Sharon Doherty, Global Organisation and People Director, Vodafone
Claire Sherwin, Employee Experience Digital Programme Manager, Vodafone
09:30 WHY WORK MUST CHANGE
Two decades of employee engagement measurement puts the UK at only 30% engaged – a figure that has barely
improved since records began. But some of the l’s best companies have been quietly doing things differently. Their
stock market returns are twice the general market, and their voluntary staff turnover is half. These companies are
disrupting markets and beating their competition.
In this inspiring yet practical keynote, best-selling author and entrepreneur Glenn Elliott will share his research of
the world’s top performing companies. He’ll weave case studies and practical takeaways into The Engagement
Bridge™ – his ten step model for building a high engagement, high innovation culture. You’ll leave empowered and
inspired to make positive change in your own organisations and unlock the full potential of your company’s most
important asset – your people.
Glenn Elliott, Founder, Reward Gateway
10:00 PANEL DISCUSSION: HOW CAN WE FACILITATE THE UNDERSTANDING AND DEVELOPMENT OF THE EMPLOYEE
EXPERIENCE
I Pulse feedback tools, employee wellness apps, modern communication, productivity tools
I The role of leadership and management
I Where do we start?
Panel Host:
Eoin Cotter, Internal Communication and Employee Engagement Advisor, Poppulo
Panel Participants:
Gill Peden, Head of Employee Experience, Sandvik Group
Nebel Crowhurst, Head of Talent, River Island
Sharon Doherty, Global Organisation and People Director, Vodafone
10:45 MORNING NETWORKING BREAK WITH PASTRIES AND COFFEE
11:15	
E XCLUSIVE INTERVIEW: CAN EXPERTISE IN THE MANAGEMENT OF THE EMPLOYEE EXPERIENCE AND THE
EMPLOYER BRAND BE A CAREER SPRINGBOARD?
	Glyn House, Managing Director, Caffe Nero UK
	Interviewed by Simon Barrow
12:00 RBS – RESTORING PRIDE
I 2008 financial crash – the implications on employee engagement
I GPTW
I 2017 employee engagement scores
I Continued journey to RBS being recognised internally and externally as a great place to work
Kerry Freeman, Head of Culture, RBS
12:30 PANEL DISCUSSION: PUTTING EMPLOYEE FEEDBACK AT THE HEART OF YOUR EMPLOYEE EXPERIENCE
Panel Host:
Nick Matthews, General Manager EMEA, Culture Amp
Panel Participants:
Louise Dilworth, Group Head, Performance & Engagement, TP ICAP
Esther Smith, Global Head of People, IQPC
Caroline Scott, Director of People Operations, Skyscanner
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Conference Day One
Wednesday 26th September 2018

13:00 BRIDGING THE GAP BETWEEN EX AND CX
I Treating employees as we do our customers
I Instilling customer centricity into your employees to drive success
I Demonstrating the link between employee experience and customer experience
Kelly Hartmann, Chief People Officer, Flywire
Sharon Butler, EVP Global Education, Flywire
13:30 NETWORKING LUNCH
TAILOR YOUR AGENDA FOR THE AFTERNOON!
INCENTIVISING AND EMPOWERING YOUR
EMPLOYEES

DESIGN AN ENVIRONMENT THAT ALLOWS
EMPLOYEES TO THRIVE

14:30

AN AGILE AND INDIVIDUALISED EMPLOYEE
14:30
EXPERIENCE
I Implementing work provisions which will drive 		
your employer value proposition, expand the 		
candidate talent pool and retain highly valued 		
employees
I How can we collaboratively innovate to create 		
the ultimate competitive differentiator in our 		
employee experience?
I Working with leadership to promote employee 		
wellbeing
Karl Jolly, Director of People,
Welcome Break

CASE STUDY: STEPS TAKEN TO CREATE A DIVERSE
AND INCLUSIVE EMPLOYEE EXPERIENCE
I Attracting women to a traditionally male 		
dominated environment and creating the right 		
environment for them to be successful
I Training as a key differentiator in determining an 		
employee’s experience
I Creating a diverse learning and development 		
programme to create a positive employee 		
experience for a diverse workforce
I Measuring engagement of a diverse population 		
of people to understand the influences on 		
employee experience
Lindsay Beresford, Head of Employee
Experience, Royal Mail

15:00

REWARD REBELS ‘WITH A CAUSE’ - HOW TO BE A
15:00
REBEL AND DRIVE CHANGE
I Why the old way of doing rewards just isn’t 		
working
I What have companies done to be rebellious? 		
Examining case studies on various areas 		
of reward, such as performance management, 		
wellbeing, pay, benefits and recognition.
I Tips to help you go back and immediately make 		
a difference to your company
Debra Corey, Author & Group Reward
Director, Reward Gateway

HUMANIZE THE EMPLOYEE EXPERIENCE USING
DATA AND TECHNOLOGY
Being a modern global company that engages
your employees doesn’t have to be a challengeeven if they’re spread around the world. Find
out what they want and how (and when) to
communicate; boost their satisfaction with and
commitment to your organization by making
it a personal, relevant experience made up of
engaging touchpoints throughout their journey with
you. We’ll discuss: our tech insights, employee data
applications, and the ingredients you need to have
for success!
Chris Wakely, Executive VP- Global
Enterprise, Benify

15:30

NO ‘MOODHOOVERS’ HERE
15:30
I Citation shares its story of an easy-to-implement
cultural change and engagement programme, 		
which led to measurable business results
I From this practical session, you will be able 		
to take away some easily applicable ideas and 		
actions that don’t require a ton of time or money
Linda Jodrell, Chief People Officer, Citation

DELIVERING A PEOPLE STRATEGY WHICH IS
REFLECTIVE OF OUR BRAND
I Meeting and exceeding high expectations to 		
attract and retain top talent
I Continually improving your strategy and striving 		
to do better – what does this look like in practice?
I Investing in the employee experience as you do 		
the customer experience
Heather Andrews, People Director,
Virgin Media
Jennifer Veevers, Head of Employee
Experience, Virgin Media
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Conference Day One
Wednesday 26th September 2018

16:00

TECH DEMO! Have a taster of the best solutions for your employee experience needs!

16:00

HAVE A BREAK - AFTERNOON TEA AND NETWORKING

16:45
FROM ANNUAL ENGAGEMENT TO EVERYDAY EXPERIENCE - A NEW APPROACH TO MEASUREMENT
		 I Hear why organisations are starting to switch focus from employee engagement to employee experience
		 I Understand what this means for utilising employee surveys and feedback
		 I Explore some of the cultural challenges and barriers to creating this kind of change
		 I Learn some good practice from organisations embedding this new approach to measuring the employee 		
			experience
		
Ryan Tahmassebi, Business Psychologist & Head of Delivery, Hive
17:15
ROUNDTABLE DISCUSSION: In groups of no more than 12, you will consider one of the below topics (look at your 		
		
badge to know which)! Each table will have an elected spokesperson who will prompt discussion to ensure 		
		
everyone on the table is participating. At the end of your hour of strategising, your spokesperson will feed back to
		
the room. The topics are below with some factors to consider.
		
1. How can we disassociate location and productivity? Considering technology, management style, fostering 		
			 teamwork and communication, and transitory teams, how can you set up your company to cope?
		
2. Employee wellness: Reduce stress, enhance work-life balance, and corporate social responsibility
		
3. Diversity and inclusion: Is it possible to accelerate the pace of change towards a more diverse and inclusive 		
			 workforce? Consider worker compensation, recruitment, and cultural management
18:00
		

END OF DAY ONE: CHAIRPERSON CLOSING REMARKS
Simon Barrow, Creator of the Employer Brand concept, Simon Barrow Associates

18:00

DRINKS RECEPTION: Join your peers for a well deserved drink, continue the discussions from the day and have fun!

“The Employee Experience Conference was enjoyable and informative. The topics were well varied and will help
struggling organisations with examples they can learn from as they develop their own employee journeys. I
particularly liked that the event organisers flexed their approach midway through by adapting the nature of the
sessions and line ups based on what was working well and engaging people.”
Head of People Digital Tools, Three, Employee Experience Forum 2017
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Conference Day Two
Thursday 27th September 2018

08:15 WELCOME TO DAY TWO: REGISTRATION AND REFRESHMENTS
08:50 CHAIRPERSON RECAP AND INTRODUCTION TO DAY TWO
Simon Barrow, Creator of the Employer Brand concept, Simon Barrow Associates
09:00	MAKING EMPLOYEES EXPERIENCES AT UNILEVER AS SIMPLE AND DELIGHTFUL AS IT CAN BE, ALLOWING PEOPLE TO
BE THEIR BEST
I	Driving people-first experiences that reinvented our key employee moments around our people’s defining needs
I	New collaborative HR team that brings rich expertise seamlessly together including HRBPs, People Experience
Leads, Data Specialists and Talent Advisors
I	Easy to use technology, intuitive tools and always-on access designed to make life easier and unlock capacity;
AI/ Automation/ search tools
Stela Barcelos, Global HR Director, Unilever
09:45 Made by Many is a technology design consultancy who focus on creating EX tools, products, services and
experiences for Enterprise clients by co-designing them with the people who will actually use them.
I	With clients including Nando’s and Carlsberg, Made by Many demonstrate that configuring something off-theshelf is not the only option that brands have.
I	Made by Many Founder Tim Malbon will show how some leading brands are choosing to co-create powerful
custom experiences in a highly collaborative way that drives deeper engagement, builds the digital
transformation story, and unlocks a powerful sense of ownership and pride with employees.
Tim Malbon, Founder, Made By Many
10:15

MORNING BREAK

10:45 PANEL: EMPLOYEE EXPERIENCE IN A DIGITAL WORLD
I	Whilst technology is helping lead innovation, developing our soft skills such as emotional intelligence,
I	Collaboration and negotiation are necessary to stay relevant, communicate value and supplement important
technical skills
I	Using technology to track the employee experience
I	Utilising technology to allow candidates and employees to take control of their own journey and build a more
streamlined employee journey
Panel Participants:
Paul Smith, Group HR Director, Outdoor and Cycle Concepts
Tim Malbon, Founder, Made By Many
Kim Atherton, Chief People Officer, OVO Energy
11:30	
CREATING ORDER OUT OF CHAOS: DESIGNING AND IMPLEMENTING A GOAL SETTING PLATFORM TO INCREASE
PRODUCTIVITY
I	Running a tech team of 10 software engineers to create a platform which increases productivity
I	Designing an engagement and goal setting platform that is user friendly, will be utilised and will have an impact
I	Empowering employees to understand how their work fits in with the bigger picture
I	85% active users per month and an estimated save of £3 million per year
Kim Atherton, Chief People Officer, OVO Energy
12:00 EMPLOYEE EXPERIENCE AS A COMPETITIVE ADVANTAGE
I	Employee experience – understand before you act
I	How good leaders build sustained top performance through the art of engagement
I	Building resilience – simple effective actions
Gerard Penning, Executive Vice President Human Resources - Downstream, Shell
12:30 NETWORKING LUNCH
13:30 GIVING YOUR EMPLOYEES A SEAT AT THE TABLE
I	How to take an open and transparent approach to communication
I	Giving your employees the responsibility to speak up
Pierre Goad, Managing Director and Group Head of Communications, HSBC
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Conference Day Two
Thursday 27th September 2018

14:00 JOBS ARE A PRODUCT – WE SHOULD START MARKETING THEM LIKE ONE
In the face of depleting European applicants in the aftermath of the Brexit referendum, Travelodge have reacted
by seeing to understand what matters most to their employees, and recognising that these needs are different
depending on the candidate’s socioeconomic situation. As a result, they are not tailoring the messaging to
prospective employees to highlight the things that matter most to these ‘segments’ of candidates. Instead
they are demonstrating how Travelodge can deliver an employee experience which meets the needs of these
individuals. This took a three pronged approach:
I	Recognising the synergies between customer marketing and recruitment marketing
I	Understanding what employees value about their job and segmenting data according to values
I	Collaborating with marketing to tailor recruitment messaging to focus on the value of the job rather than the job
specification
Rebecca Baker, Director of Talent and People Proposition, Travelodge
 ORLD CLASS BY 2020: FUTURE PROOFING VALUES AND TRAINING AS A BENEFIT
14:30 W
I	Defining

our goals
and training as a key differentiator in determining an employee’s experience
I	How do we position our values as a benefit?
I	Leveraging training as an incentive alongside existing benefits packages
I	What impact have we seen, and how are we measuring success?
I	Values

Kerry Smith, Director of People and Operational Development, British Heart Foundation
 FTERNOON BREAK:
15:00 A
Last chance to introduce yourself to your peers, ‘best of breed’ solution providers, and ask your questions
15:30 LEVERAGING THE VOICE OF THE EMPLOYEE TO CREATE ACTIONABLE INSIGHT
I	Recognising

individual’s feedback preference and moving on from engagement surveys?
employees the power to determine their own employee experience
I	Enabling innovation and agility through maximising employee touchpoints
I	Giving

James Grinell, Group People Director, Currie and Brown
16:00 KEY TAKEAWAYS AND SUMMARY SESSION
Over the past two days a lot of information, ideas and thoughts will have been exchanged, so the final session will
be used to reflect back on key findings. This will then be captured, collated and summarised to help form your post
show report, which will be made available following the event.
16:45 CHAIRPERSON CLOSING REMARKS
Simon Barrow, Creator of the Employer Brand concept, Simon Barrow Associates
17:00 CONFERENCE CLOSE – SEE YOU NEXT YEAR!

FREE INDUSTRY RESOURCES
You can access a variety of free resources such as whitepapers,
articles, news, podcasts and presentations online at
employeeexperience.iqpc.co.uk/mediacentre

Register now at employeeexperience.iqpc.co.uk

Sponsorship Opportunities
Maximise Your Involvement:
Sponsorship and Exhibition
Opportunities
The Employee Experience Forum is attended
by senior officials and decision-makers from the
industry, bringing together buyers and suppliers
in one location.
Focused and high-level, the event will be
an excellent platform to initiate new business
relationships. With tailored networking, sponsors can
achieve the face-to-face contact that overcrowded
trade shows cannot deliver.
Exhibiting and sponsorship options are extensive
and packages can be tailor-made to suit your

individual company’s needs. Most packages include
complimentary entry passes, targeted marketing
to industry officials and executives, and bespoke
networking opportunities.
Other features of sponsorship include:
I Prominent exhibition space in the main
conference networking area
I Participation in comprehensive pre-event
marketing campaigns
I Tailored marketing strategies to suit your
organisation’s size, capabilities and individual
requirement
For more information and to discuss the right
opportunity, contact us on +44 (0)207 368 9300 or
partner@iqpc.co.uk

Who should attend?
This forum will be attended by senior HR leaders including:
I Chief People Officer
I People Director
I CHRO
I Head of HR
I Head of Employee Experience

About CX Network

I Head of Employee Engagement
I Head of Organisational Development
I Group HR Director
I Head of People and Culture
I Head of Workplace Digital

Bought to you by

CX Network is an online resource for global customer experience, service, insight and
marketing professionals who are leveraging customer management strategies to increase
customer acquisition and loyalty, whilst driving increased profits across the entire organisation.

Our value-rich content includes customer experience management trends, best practices, latest industry news, interviews with
fellow CX leaders and so much more! Our focus on the content that matters to you the most, allows us to cut through the white noise
that surrounds this ever-changing subject, and makes us the primary resource for CX executives to turn to.
We provide expert commentary, tools and resources developed by experienced customer experience professionals and industry
insiders. With a growing membership and global portfolio of events, the CX Network ensures you keep your finger on the pulse by
delivering you with practical and strategic advice to help you achieve your business goals.
Our combination of live events and online information resources provide you with unique learning and networking opportunities.
Wherever you are on your customer strategy journey; share your experiences, knowledge and expertise with the CX Network’s
global community today!

Join today: www.cxnetwork.com/user/register
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Meet Our Partners
2018 EVENT PARTNERS
Reward Gateway

www.rewardgateway.com

Reward Gateway helps more than 1,300 of the world’s leading companies to attract, engage and retain their best
people with an employee engagement platform that brings employee benefits, discounts and perks, reward and
recognition, employee wellbeing and employee communications into one unified hub. Clients include American Express,
Unilever, Samsung, IBM and McDonald’s.

Culture Amp

www.cultureamp.com

Culture Amp helps you make your company a better place to work. By making it easy to collect, understand and act on
employee feedback, we enable HR leaders to make better decisions, demonstrate impact, and turn company culture
into a competitive edge. Culture Amp’s on-demand platform is designed and supported by psychologists and data
scientists to help you build an employee feedback program that will work for your organization. Working with Culture Amp
allows you to tap into the creativity and experience of over 1000 innovative companies using Culture Amp to put culture
first today. Culture Amp launched the world’s first on-demand employee feedback platform in 2012. Backed by Sapphire
Ventures, Index Ventures, Felicis Ventures and Blackbird Ventures, we support our fast-growing global customer base from
offices in Melbourne, San Francisco, New York and London

Hive HR

www.hive.hr

“Annual employee engagement surveys are bloody great” said no-one, ever. At Hive, our ambition is to help organisations
to be amazing at employee engagement by equipping them with the tools, technology and support required to measure
and improve engagement, gather timely feedback and promote recognition on an ongoing basis. We’re enabling
organisations to adopt an ‘always-on’ approach to employee engagement with less admin and more impact.

Benify

www.benify.se/p/sv-se/

Benify is a fast-growing, independent HR tech leader helping companies around the world manage their employee
benefits offering and build a strong employer brand. Through its cloud based total compensation and benefits portal,
Benify makes it Great at Work for millions of employees worldwide in 30 countries and 20 languages— and counting.
The smart solution helps employees to appreciate their total reward and to participate in work life while enabling easy
and convenient benefits administration for employers throughout the employee lifecycle. The result: effective benefits
governance, targeted communications, and increased employee engagement. Headquartered in Stockholm, Sweden,
Benify has been empowering human resource strategies since 2004.

Poppulo

www.poppulo.com

Poppulo is the global leader in employee communications technology. Our pioneering software and expert advisory
services are transforming internal communications, creating more connected, aligned and successful organizations
all over the world. We chose our name - which comes from the Latin for people - because people are at the heart
of everything we do, and we believe that an engaged workforce aligned behind a common purpose can transform
the performance of any organization. That belief gives us our core purpose and mission: to create groundbreaking
products and services that make organizations great by releasing the power of their people and putting employee
communications at the heart of organizations, where it belongs.
We like to call it success from within, and here’s to yours!

Made by Many

www.madebymany.com

Made by Many is a digital innovation consultancy that brings together product design, business strategy, and software
engineering to help global brands drive business transformation.
Our clients include Nando’s, Finnair, the V&A, World Economic Forum, ITV and Ascential Group.
We focus on creating great employee experiences and are highly skilled in making tools for collaboration, communication
and business intelligence across a distributed workforce.
We do this by using iterative design and rapid prototyping, to launch, scale and manage products at an organisational
level, delivering a prototype into a customer or employee’s hands within 100 days.

MEDIA PARTNERS

Register now at employeeexperience.iqpc.co.uk

5 WAYS TO
REGISTER

My registration code
PDFW

TEL:+44 (0)20 7 036 1300

Please contact our database manager on +44(0) 207 368 9300 or database@iqpc.co.uk
quoting the registration code above to inform us of any changes or to remove your details.
Package Options

Gold

Silver

Main Conference 26th-27th September 2018





Access to conference presentations post-event via our B2B Shop at www.b2biq.com





Network with your peers during the drinks reception





Enhance your learning with access to the workshop day 25th September





Register & Pay By 17th August*

£1,049 + VAT
SAVE £200

£899 + VAT
SAVE £200

Standard Price

£1,249 + VAT

£1,099 + VAT

Register & Pay By 17th August*

£2,349 + VAT
SAVE £200

£2,199 + VAT
SAVE £200

Standard Price

£2,549 + VAT

£2,399 + VAT

In house EE and CX Professionals

Solution Providers & Consultants

A La Carte Options**
Pre Conference Workshop Only (25th September 2018)

£399 + VAT

Access to Leadership of Tomorrow Forum (27th September 2018 - AM)

£199 +VAT

*To qualify for early booking discounts, payment must be received by the early booking deadline
All prices are exclusive of UK VAT at 20%. Germany VAT registration no. GB799225967

DELEGATE DETAILS
Miss

Ms

Dr

EMAIL: ENQUIRE@IQPC.CO.UK
LIVE CHAT: USE THE LIVE CHAT FEATURE ON
OUR WEBSITE, AND THE BOOKINGS TEAM
WILL HELP YOU SECURE YOUR PLACE

VENUE & ACCOMMODATION
Venue: Clayton Hotel Chiswick, 626 Chiswick High Rd,
Chiswick, London, W4 5RY
Accommodation: Travel and accommodation are not
included in the registration fee. For updates on the
venue and accommodation information, please visit:
employeeexperience.iqpc.co.uk

FREE ONLINE RESOURCES

TEAM DISCOUNTS*

Please photocopy for each additional delegate
Mrs

ONLINE: EMPLOYEEEXPERIENCE.IQPC.CO.UK

You can access a variety of free resources such as
whitepapers, articles, news, podcasts and presentations
online at employeeexperience.iqpc.co.uk

** Please note that the A La Carte option is for in house EE and CX Professionals only.

Mr

POST: YOUR BOOKING FORM TO
IQPC LTD., 129 WILTON ROAD,
VICTORIA, LONDON,
SW1 V1JZ

Other

IQPC recognises the value of learning in teams.
Teams booking at the same time from the same
company will receive:

First Name
Family Name

Job Title

Tel No.

3 OR MORE
RECEIVE

Email

5 OR MORE
RECEIVE

7 OR MORE
RECEIVE

10% OFF 15% OFF 20% OFF

Yes I would like to receive information about products and services via email
IQPC Point of contact

TERMS AND CONDITIONS

Organisation
Nature of business
Address
Postcode Country
Telephone
Fax
Approving Manager
Name of person completing form if different from delegate
I agree to IQPC’s cancellation, substitution and payment terms
Special dietary requirements:

Vegetarian

Non-dairy

Please indicate if you have already registered by:

Phone

Other (please specify)
Fax

Email

Web

Please note: if you have not received an acknowledgement before the conference, please call us to confirm your booking.

PAYMENT:
Total price for your Organisation
(Add total of all individuals attending):
Billing address (if different from above):

Credit Card: please phone to process payment
Invoice: please send me an invoice (subject to £49 + VAT processing fee per delegate)
Cheque: please find enclosed cheque for £

Please read the information listed below as each booking is subject to IQPC Ltd
standard terms and conditions. Payment Terms: Upon completion and return
of the registration form, full payment is required no later than 5 business days
from the date of invoice. Payment of invoices by means other than by credit card,
or purchase order (UK Plc and UK government bodies only) will be subject to a
£49 (plus VAT) per delegate processing fee. Payment must be received prior to
the conference date. We reserve the right to refuse admission to the conference
if payment has not been received. IQPC Cancellation, Postponement and
Substitution Policy: You may substitute delegates at any time by providing
reasonable advance notice to IQPC. For any cancellations received in writing
not less than eight (8) days prior to the conference, you will receive a 90% credit
to be used at another IQPC conference which must occur within one year from
the date of issuance of such credit. An administration fee of 10% of the contract
fee will be retained by IQPC for all permitted cancellations. No credit will be
issued for any cancellations occurring within seven (7) days (inclusive) of the
conference. In the event that IQPC cancels an event for any reason, you will
receive a credit for 100% of the contract fee paid. You may use this credit for
another IQPC event to be mutually agreed with IQPC, which must occur within
one year from the date of cancellation. In the event that IQPC postpones an
event for any reason and the delegate is unable or unwilling to attend in on the
rescheduled date, you will receive a credit for 100% of the contract fee paid. You
may use this credit for another IQPC event to be mutually agreed with IQPC,
which must occur within one year from the date of postponement. Except as
specified above, no credits will be issued for cancellations. There are no refunds
given under any circumstances. IQPC is not responsible for any loss or damage
as a result of a substitution, alteration or cancellation/postponement of an
event. IQPC shall assume no liability whatsoever in the event this conference
is cancelled, rescheduled or postponed due to a fortuitous event, Act of
God, unforeseen occurrence or any other event that renders performance
of this conference impracticable, illegal or impossible. For purposes of this
clause, a fortuitous event shall include, but not be limited to: war, fire, labour
strike, extreme weather or other emergency. Please note that while speakers
and topics were confirmed at the time of publishing, circumstances beyond
the control of the organizers may necessitate substitutions, alterations or
cancellations of the speakers and/or topics. As such, IQPC reserves the
right to alter or modify the advertised speakers and/or topics if necessary
without any liability to you whatsoever. Any substitutions or alterations will
be updated on our web page as soon as possible. Discounts: All ‘Early Bird’
Discounts require payment at time of registration and before the cut-off date
in order to receive any discount. Any discounts offered by IQPC (including team
discounts) also require payment at the time of registration. Discount offers
cannot be combined with any other offer. Conference Audio: The purchase of
any conference audio, video or digital recording on B2B Shop (www.b2biq.com)
includes keynote, topic and panel sessions where the presenters agree to grant
permission for their presentation/sessions to be audio and/or video recorded
by IQPC and further agree to release all rights to IQPC related to the contents
of the recording, its distribution, sale, reproduction, broadcast in whole or in
part and without limitation or compensation. Please be aware that in respect
of this IQPC cannot guarantee the inclusion of any or all sessions until after the
conference has taken place.

PAYMENT MUST BE RECEIVED
PRIOR TO THE CONFERENCE

